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Background and Purpose

This report is based on data obtained in a national telephone survey of 1,010
respondents age 18 and older conducted by the Caravan Division of Opinion
Research Corporation International (ORCI) of Princeton, New Jersey from March 13
through March 16, 2003. The survey was conducted for the NonProfit Times
Publishing Group using a module of questions developed at the Social Welfare
Research Institute at Boston College. The analysis in this report was restricted to the
873 respondents who were (1) heads of household and (2) either aged 30 or older or

were high school graduates.

The main questions in the module asked if the respondents or their spouses had used
each of ten vehicles of planned giving, and if they had not, whether they were
considering a particular vehicle, or if asked, whether they would consider using each
of the vehicles. Other questions were asked about their charitable giving in the
calendar year 2002, their current net worth, how financially secure they perceived
themselves to be, and whether or not they had consulted with professional advisors
about their long-term plans for charitable giving. In addition to the questions in the
planned giving module, the survey obtained selected demographic information about

the respondent and the respondent’s household.
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Introduction

In recent years several trends have heightened interest in a variety of vehicles of
planned giving. These trends include growth in personal inter-vivos giving, growth
in the amount of charitable bequests, growth in high income and high net-worth
households, increased interest among the population in financial and estate planning,
and the increased range of options for giving, as well as more frequent appeals to
participate in planned giving by financial and development professionals. The
appeal of planned giving generally has grown as a result of the emergence of a
broader, more inclusive concept of planned giving as a form of giving in which
biographical and family purposes are integrated with financial purposes. In this
broad view, a planned gift is any charitable contribution around which conscientious
decision-making about the allocation of material resources is connected to similarly
conscientious decision-making about the content, timing, and personal and family
impact of the donor’s charitable aspirations. In this research report, we define
planned giving both as in its conventionally narrow meaning, as including any type
of deferred gift made in light of the donor’s death, as well as the giving of real and
appreciated assets directly to a charity or to a vehicle of charitable giving while the
donor is alive, such as a foundation or donor advised fund, since such contributions
also require the self-reflective translation of fixed assets (other than cash) into

charitable gifts.

Although there is a great deal of interest in various vehicles of planned giving, there
has been to date no baseline information available concerning the prevalence of
usage in the population at large of planned giving vehicles, narrowly or broadly

defined. To remedy this gap, the NonProfit Times engaged the Boston College
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Social Welfare Research Institute to design and analyze a national survey of
households. Paid for by the NonProfit Times, and conducted in mid-March 2003 by
the Opinion Research Corporation, this national telephone survey interviewed 1,010
participants concerning their use of each of nine planned giving vehicles.! These
nine vehicles, which constituted our working definition of planned giving, were (1)
including a bequest to charity in a will, (2) designating a charity as a beneficiary of a
life insurance policy or retirement plan, such as an IRA, (3) establishing a charitable
gift annuity with a charitable organization that provides lifetime income to the donor
or spouse, (4) creating a charitable trust (including charitable remainder trust,
charitable lead trust, and other fiduciary trust providing a charitable contribution), (5)
establishing a private or family foundation, (6) establishing a charitable gift fund or a
charitable gift account at a financial institution, (7) creating a charitable fund at a
community foundation or nonprofit organization, such as a donor advised fund,
designated fund, unrestricted fund, or supporting organization, (8) donating assets
(such as stock, real estate, art or a business interest) or selling such assets in a
bargain sale to a charitable organization,” and (9) establishing a retained-life-estate

agreement with a charitable organization.

Participants in the survey were asked whether they or their spouse had ever used one
of these vehicles for giving to charity. Those who said they had not used a particular

vehicle were then asked if they or their spouse were considering using it.

' The survey asked about the use of ten vehicles of planned giving. Preliminary analysis of the results
indicated that respondents appear to have confused pooled income funds connected to a charitable
organization with commercial mutual funds. The pooled income fund category was thus dropped
from the analysis, and estimates of prevalence of planned giving are therefore somewhat conservative
(i.e., too low).

* The question about donated assets was designed to capture donations of assets such as stocks, bonds,
art, real estate, and vehicles. However, findings, especially among lower income and lower wealth
households, may also include giving of in-kind assets such as clothing or food.
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1 Summary of Findings

The survey results portray the widespread knowledge and prevalence of planned
giving vehicles among the general population. Over half the adult population (57%)
reports either using at least one of the nine vehicles (31%) or, if not utilizing any of
them at the time of the survey, reports considering at least one of them for future use
(26%). Moreover, households that use or are thinking about employing one planned
giving vehicle are more likely than not also using or considering the use of other
planned giving vehicles. Another significant finding of the survey is the fact that
95% of the population reports being familiar with at least one of the specific

vehicles, indicating knowledge of planned giving options is quite pervasive.

1.1 Financial Resources and Planned Giving

The greater the economic wherewithal of a household, the more likely it is to
participate in planned giving--the prevalence of use of the nine planned giving
vehicles is greatest among households with very large financial resources. Thirty-six
percent of households with at least $1 million dollars in net worth or at least
$100,000 in income report using at least one of the nine vehicles for giving. But
usage remains strong at all levels of income and wealth. Twenty-seven percent of
households with less than $30,000 in net worth and less than $20,000 in income

report using at least one of the planned giving vehicles.
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Figure 1:
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The survey data indicate that households that are using a planned giving vehicles to

carry out charitable giving have a higher average wealth ($376,806 vs. $213,967)

and a somewhat higher average income ($59,772 vs. $53,140), compared with

households that are not currently engaged in planned giving via these vehicles.

Figure 2:

Dollars
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1.2 Demographic Characteristics

In addition to being strongly related to the level of economic resources, the use of
planned giving vehicles is strongly related to particular demographic characteristics.
Planned giving is more prevalent among households headed by individuals who are
married or widowed, older, college educated, retired, or white-collar professionals.
Although planned giving is more common among these groups, a relatively large
fraction of all demographic groups is composed of planned givers. Regardless of
marital status, age, education, race, employment status, and occupation, the
demographic characteristic most strongly related to the use of planned giving is

simply the presence of an adult head of household.

1.3 Charitable Giving

The use of planned giving vehicles is higher among households that made a
contribution to charity in the past year. Households that engage in annual giving are
twice as likely to have availed of planned giving vehicles (32%), than are households
that did not report charitable gifts in calendar year 2002 (15%). In addition, among
those who make annual contributions, the amount contributed is greater for those

who participate in planned giving than for those who do not.
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Figure 3:

Donors and Non-Donors: Percent of Households
Using Planned Giving Vehicles
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From a different viewpoint, households that were using planned giving vehicles at
the time of the survey, reported a higher rate of participation in charitable giving in
2002 (92.6% vs. 82.7%), as well higher average contributions to charity in 2002
($3,325 vs. $2,762),’ than did those households that were not engaged in any

methods of planned giving.

? The charitable contribution figures exclude one respondent with high 2001 income, low net worth,
and no use of vehicles of planned giving but who reported donating $1,000,000 to charity last year. If
this person were included the charitable giving figures would be $3,325 for households using a
vehicle of planned giving vs. $4,641 for households not using any vehicle of planned giving.
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Figure 4: Figure 5:
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1.4 Current Giving, Planned Giving, and Wealth

Those who participate in planned giving contribute a larger proportion of their
income to charity on an annual basis, than do those who do not. However, planned
givers contribute a smaller portion of their wealth to charity on an annual basis, than
do those not utilizing planned giving vehicles. Although the current survey did not
obtain information about the amount of charitable donations made through the
various vehicles of planned giving, this finding on the relationship between wealth,
annual giving, and planned giving is consistent with the proposition that planned

giving tends to come from wealth, while annual giving tends to come from income,
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especially for the bottom 93% of the economic spectrum (those worth less than $1

million in wealth).

1.5 Professional Advisors

The impact of professional advisors on either annual or planned charitable giving has
not been systematically studied here, but the survey findings do offer a suggestive
insight on the matter. Overall, only one in ten households has sought professional
advice concerning their charitable giving (10%); and even though those who
participate in planned giving are more likely to have used professional advice,
nonetheless, a mere one in five planned givers has consulted a professional about

their long-term giving plan (20%).

Figure 6: Figure 7:
Charitable Households Planned Giving Households
Seeking Professional Seeking Professional Advice
Advice
W Households
A ® Households
Seekmg 20% Seeking
Professional Professional
Advice Advice
O Households O Households Not
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2 Methodology

This report is based on data obtained in a national telephone survey of 1,010 respondents
age 18 and older conducted by the Caravan Division of Opinion Research Corporation
International (ORCI) of Princeton, New Jersey from March 13 through March 16, 2003.
The survey was conducted for the NonProfit Times Publishing Group using a module of

questions developed at the Social Welfare Research Institute at Boston College.

The main questions in the module asked if the respondents or their spouses had used each
of ten vehicles of planned giving, and if they had not, whether they were considering a
particular vehicle, or if asked, whether they would consider using each of the vehicles.
Other questions were asked about their charitable giving in the calendar year 2002, their
current net worth, how financially secure they perceived themselves to be, and whether or
not they had consulted with professional advisors about their long-term plans for
charitable giving. In addition to the questions in the planned giving module, the survey
obtained selected demographic information about the respondent and the respondent’s

household.

ORCI cleaned the survey data and formatted them for transmittal and analysis at the
Social Welfare Research Institute. In addition, ORCI calculated a response weight* based
on the national population distribution by age, gender, race, and region. The findings in
this report are based on survey data weighted by the ORCI response weight. It should be
noted that the weight does not adjust for variations between the sample and the
population due to income or wealth. The weighted sample distributions differ from

population distributions’ by both income and wealth. With respect to income, the

* When the data are weighted by the response weight the resulting proportions match those in the national
population on the characteristics used to calculate the response weight (i.e., age, gender, race, and region).
> The population distributions were taken from the 2001 Survey of Consumer Finances sponsored by the
Board of Governors of the Federal Reserve. The data were not adjusted for inflation or growth in personal
wealth from 2001 to 2003.
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weighted survey distribution has too small a proportion of households with incomes
below $25,000 (20% for the weighted survey but 32% for the population), and too high a
proportion of households with incomes of $75,000 or more (29% for the weighted survey
but 23% for the population). With respect to wealth, the differences are reversed: the
weighted distribution has too large a proportion of households with wealth below
$60,000 (49% for the weighted survey but 43% for the population), and too low a
proportion of households with wealth above $300,000 (17% for the weighted survey but
24% the population) distribution. Since prevalence of use and consideration of vehicles
of planned giving are positively related to both income and wealth, the effects of the
downward bias on wealth are likely to be offset by the upward bias on income, with the

net effect on prevalence likely to be small.

The analysis in this report was restricted to the 873 respondents who were (1) heads of
household and (2) either aged 30 or older or were high school graduates. These
restrictions were placed on the analysis in order to eliminate uninformed or misleading
responses. Non-heads of household tend to be adult children or older relatives of heads
of household, and they are often ignorant of the financial planning and charitable
donations of the household as a whole. Preliminary analysis of respondents who were
under thirty and who had not completed high school found very high use of vehicles of
planned giving by the group, findings which did not seem credible.

The analysis was further restricted to only nine of the ten vehicles of planned giving
included in the survey. The pooled income fund vehicle was dropped from the analysis

because it appears that respondents confused it with commercial mutual funds.

It is possible that some other respondents in the survey may have given inaccurate
responses to some of the questions. In a survey like this, which is limited to a relatively
small number of questions, the results are necessarily less precise than would be the case

with say a large national survey that asks many detailed questions. As one validation of



2 Methodology 15

the responses, however, we may compare the prevalence of charitable bequests from the
current survey (6.8% of households) with that obtained from the 2000 Survey of Donors
conducted by the National Committee on Planned Giving (5.6%° of households). These
percentages are fairly close, but show an increase in the rates of charitable bequests. This
increase concurs with what one would expect over that three-year period, that with an
aging population and growing interest in planned giving in recent years, the rate of
bequest giving would be higher. Even allowing for some margin of error, however, the
findings of this survey, as will be seen throughout the report, are in general terms so large
as to allow us to be confident that they reflect the broad and growing popularity and
interest of the entire population--and not just the wealth holders--in vehicles of planned

giving.

% The National Committee on Planned Giving reports a figure of 8%, but this figure combines a
representative sample with an oversample of wealthy households and does not calculate its measure based
on microdata estimation.
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3 Detailed Findings

3.1 Prevalence of the Usage of Individual Planned Giving Vehicles

Planned giving vehicles are enjoying widespread usage among the general population.
More than half of U.S. households (57% or approximately 60 million households) are
either participating in or are considering planned giving. Among this group the most
popular vehicles are the traditional methods of charitable bequests and donating assets.
The least popular are retained life estates and charitable gift funds at financial
institutions. Looking only at the 31% of households currently participating in planned
giving, we find that while donating assets is popular (10.5%), charitable funds at
community foundations and nonprofit organizations are nearly as prevalent (9.3%)

among planned givers, with charitable bequests third in prevalence (6.8%).

Figure 8:
Percent of Households Using Each of Nine Vehicles of Planned Giving
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Table 1 summarizes the results for each of the vehicles included in the survey. The first
column of this table lists the vehicle of planned giving. The second column lists the
percentage of households using the vehicle. The third column lists the percentage of

households that are not currently using the vehicle, but that are considering doing so.

Figure 9:

Usage or Consideration of Planned Giving Vehicles

W Households that have used at least 1 PGV

B Households considering using PGVs

O Households neither using nor considering using PGVs

As the table shows, 31% of households have used at least one vehicle of planned giving
and another 26% have not used any of the nine vehicles but are considering doing so.
The most popular vehicles are charitable bequests (26% leaving or considering leaving a
charitable bequest) and donating assets (24% contributing or considering contributing
assets to a charity). The least popular vehicles are retained life estates (9% established or
considering establishing such an arrangement) and charitable gift funds (10% established

or considering establishing a fund).
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Figure 10:

Percent of Households Considering Each of Nine Vehicles of Planned Giving
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Figure 11:

Percent of Households Using or Considering Each of Nine Vehicles of Planned Giving
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Table 1: Prevalence of Use for Nine Vehicles of Planned Giving

Type of Vehicle Percent of | Percent of Percent of
Households | Households | Households Using
Using Considering | or Considering
Any of the Vehicles Below 31% 26% 57%
Charitable Bequest 6.8% 19.3% 26.1%
Charity as Beneficiary 4.7% 8.6% 13.3%
Charitable Gift Annuity 3.6% 12.9% 16.5%
Charitable Trust 5.4% 10.8% 16.2%
Charitable Foundation 6.2% 13.9% 20.1%
Charitable Gift Fund at Financial
Institution 2.5% 7.9% 10.4%
Charitable Fund at Community
Foundation or Nonprofit Organization 9.3% 9.3% 18.6%
Donated Assets 10.5% 13.2% 23.7%
Retained Life Estate 3.0% 6.3% 9.3%

Source: Calculated at the Boston College Social Welfare Research Institute based on
survey data collected by Opinion Research Corporation International for The NonProfit
Times Publishing Group.

In recent years, fundraisers and development offices have noted the popularity of both the
charitable remainder trust and the charitable gift annuity among planned givers. The data
indicate that more households currently use charitable trusts (including charitable
remainder trusts, charitable lead trusts, and other charitable fiduciary trusts), than have a
charitable gift annuity (5.4% vs. 3.6%). In the last ten years charitable gift funds at
financial institutions, including Fidelity, Schwab, or Vanguard, have increased greatly in

popularity, with the Fidelity Gift Fund the second largest charity in the US in 2002.
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However, the survey finds that only 2.5% of households have established this type of
account and that it is the least prevalent of any of the nine vehicles in the survey. Even

retained life estates (3.0%) are slightly more popular.

Considering each of the nine categories individually, we find that for the most part there
are considerably fewer households currently using any specific vehicle of planned giving,
as there are households considering the use of a planned giving vehicle. It is not that
current use is low (indeed 31% of households are using at least one of the planned giving
vehicles), rather that high rates of consideration reflect the similarly high degree of
interest in planned giving among the general population, implying a fertile market and
near-term growth potential for planned gifts. As far as specific vehicles are concerned,
household interest in all the categories is relatively high. However, it appears that
charitable bequests, family and private foundations, and donating assets are the methods
that most appeal to potential planned givers. After these three options, households are
next considering charitable gift annuities (12.9%) and charitable trusts (10.8%). As noted
previously, there are more households currently using charitable trusts than charitable gift
annuities, but there is more interest in charitable gift annuities than in charitable trusts. If
new growth follows interest, charitable gift annuities will grow faster than charitable
trusts in the near-term, but there will be growth in the use of all vehicles of planned

giving.

3.2 Prevalence for Multiple Vehicles

Table 1 indicates that 31% of households use at least one of the nine vehicles of planned
giving, but many households use more than one vehicle. About 18% of all households
use only one vehicle of planned giving, another 7% use two vehicles, and 6% use three or
more vehicles. For households that use at least one of the nine vehicles, the
corresponding percentages are 58% using only one vehicle, 23% choosing two vehicles,

and 19% availing of three or more vehicles.
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Figure 12:

Percent of All Households Using Zero, One, Two, or Three or More
Vehicles of Planned Giving
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Figure 13:

Percent of Planned Giving Households Using One, Two, or Three
or More Vehicles of Planned Giving
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Table 2 contains data on the relationships among the use of vehicles. Each row of this
table contains the percentages of households that use each vehicle of planned giving as a
percentage of households that use the vehicle in the first column. For example, the table
shows that 15% of households that have included a charitable bequest in their wills have
also established a charitable beneficiary of their life insurance, pension plan, etc.
Another way to understand the content of this table is that it gives the odds that a
household that uses a given vehicle of planned giving will also utilize each of the other
vehicles of planned giving. Based on this interpretation, the table indicates that a
household that has placed a charitable bequest in a will has a 15% chance of having
designated a charity as a beneficiary, an 18% chance of having established a charitable

gift annuity, an 18% chance of having established a charitable trust, etc.
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Table 2: Percent of Households Using Planned Giving Vehicles
Type of Vehicle Charitable Charity Charitable | Charitable | Charitable | Charitable | Charitable | Donated | Retained
Bequest as Gift Trust Foundation | Gift Fund Fund at Assets | Life Estate
Beneficiary Annuity at Community
Financial | Foundation
Institution or
Nonprofit
Charitable Bequest 100% 15% 18% 18% 17% 41% 22% 21% 18%
Charity as 10% 100% 12% 11% 11% 23% 9% 6% 31%
Beneficiary
Charitable Gift 9% 8% 100% 13% 15% 9% 16% 10% 27%
Annuity
Charitable Trust 14% 12% 20% 100% 16% 28% 12% 11% 17%
Charitable 16% 15% 27% 19% 100% 35% 17% 12% 22%
Foundation
Charitable Gift 15% 13% 7% 13% 14% 100% 11% 6% 20%
Fund at
Financial Institution
Charitable Fund at 31% 19% 43% 22% 26% 42% 100% 25% 47%
Community
Foundation or
Nonprofit Org.
Donated Assets 31% 13% 28% 20% 20% 23% 28% 100% 38%
Retained Life Estate 8% 20% 25% 10% 11% 23% 15% 11% 100%

Source: Calculated at the Boston College Social Welfare Research Institute based on survey data collected by Opinion Research Corporation
International for The NonProfit Times Publishing Group.



